


FORWARD LOOKING STATEMENTS
Some of the statements in this presentation and our responses to various questions may constitute 
forward-looking statements. Forward-looking statements relate to expectations, beliefs, projections, future 
plans and strategies, anticipated events or trends and similar expressions concerning matters that are not 
historical facts, such as statements regarding our future financial condition or results of operations, our 
prospects and strategies for future growth, the development and introduction of new products, and the 
implementation of our marketing and branding strategies. The forward-looking statements contained in this 
presentation reflect our current views about future events and are subject to risks, uncertainties, 
assumptions and changes in circumstances that may cause events or our actual activities or results to 
differ significantly from those expressed in any forward-looking statement. Although we believe that the 
expectations reflected in the forward-looking statements are reasonable, we cannot guarantee future 
events, results, actions, levels of activity, performance or achievements. You are cautioned not to place 
undue reliance on these forward-looking statements. A number of important factors could cause actual 
results to differ materially from those indicated by the forward-looking statements, including, but not limited 
to those factors described in the “Risk Factors” section of our most recent Annual Report on Form 10-K as 
updated in our subsequent Quarterly Reports on Form 10-Q filed with the Securities and Exchange 
Commission. The forward-looking statements contained in this presentation reflect our views and 
assumptions only as of the date hereof. We undertake no obligation to update any forward-looking 
statement to reflect events or circumstances after the date on which the statement is made or to reflect 
the occurrence of unanticipated events. 
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HISTORY OF CONNECTED FITNESS INVESTMENT
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ESTIMATED 2015 IMPACT OF ACQUISITIONS

Income Statement 

Revenues                        ~$25M-$30M 

Operating Income                

• One-time deal costs                     ~($7M or 20bps) 
• Existing Business                        ~($15M or 40bps) 
• Amortization of Intangible              ~($12M or 30bps) 

Interest Expense                   ~($8M)

Balance Sheet* 
!

Use of Cash (combination of the following) 
• Tangible Assets 
• Intangible Assets 
• Goodwill 

!

    Source of Funds (combination of the following) 

• Cash 
• Expanded Revolver 
• Term Debt

~$560M

*Specifics around the funding options  and value of goodwill/intangible have not been finalized as of this presentation 

~$560M



OPERATING INCOME TRAJECTORY

*Assumes mid-point of 2015 guidance

2012 2013 2014 2015E 2016E

$257M
$480M$209M
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$591M
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$354M

$643M
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TARGETED INVESTOR DAY: 
SEPTEMBER 16TH, 2015
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